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S, INFASHICN DESIGN

There wi:l b 5 d;cm,um 5 and the ste deats can SDLU‘HIZP inone ofthes msc]plmes

_ Bachelor of Design (11* uqm '1 i ms'gn)

1.
3 Craft Accessory Ticai"f“ B .
il. Fashion Design -

[[f.  Interior Design
W, Jewellery Design

2, Bachelor of Design ((_,orrm:m..lca‘[on Design):
1. (vlaphlc DE‘.:IQH

Bachelor of Design (Industrial)

L Fashion Desian

Industrial design discipiine in the classical avatur covered a rangs of design activities such as Jewellery

Desigii, Fashion «:Imuga Craft / cc‘m"orw Design, Intedor Design, Industiial Design & Communication

Design. Inthe 215t Centiry, we ul Rajasthan bﬂinI‘:-l[‘ choose to redefing these Industrial DCSIgn subsets as

Humen Centred Design, Universal Design, Design “for Sustainability, bealth care Design, Desipn for
sociztal peeds, Heritage design and Way fu‘dm o Design, _ ‘

Our design programme siresses o the .specn.tm role of & designer that of being for and only about the user
and the User’s needs, empathy oud envirenment. The students will be taught critical thinking and the design
process o become effective and inpcvative problem solvers for companies, the community and the
consumers. ' |

A range of domains such as nature ard form studies, gestalt, semiciics, human factors & ergonomics,
matcrials and processes and systems Cesign will form an array of learning modules through studio tasks, real
hfv projects, workshops projects both individually as well as in teams.

Students typically will start projects by dev uopmg idens and conccmu from sketches to making medels and
finally working prototypes which will be tested in the real world. '

Our [ndustrial Design graduates will be piepared to maks a real difference in the world of design as
entraprensurs, c,mployee‘ or design firms as weil &5 of industry and many will also form vemture capital
firms and some wiil aiso set up unique manufacturing hubs.

The pedagogy will consist of a combination of design skills, related theory, material and manufacturing
science, social knowledge, communication skills and management principles. Learnings will be through
class room projects, assignments as well as exposure to industry via visits, industry immersion of a few
weeks and working on live projects witn Faculty and outside design experts.

The design programme will start with a common foundation year with the Communication Design students
where all zhe students will be taugit basic skills in design thinking and aesthetics, sensitizing their minds to
the world around through on and off campus assignments as well as cssentiai iearning tools such as
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- s:cet»nmg, observation, photography, colour, pefeepiion, presentation, model making and workshop projects,
history of design and a sprinkling of topics ﬁo‘n philostphy lo social anthropology. .

e The specialization courses in the above said areas which -will be of 3-year duration, Total duration
of the under geadyate course wiit be of 4 yoars which includes 1 year of foundation course.
+ Candidates have o choose their prCIEIlM;‘.tIOﬂ subjict while applying for the foundation course.
.= Group discussions, seminars, works‘]op, exhibitions, study tour, visit to
TIUSEUIT, gallenes industry visit are compulsory.
» Study tour is compulsory for all the students and they have ta deposit
additional charges according to tiie actual expenses must be borne by the

students, _ , . .
* As B Design is a professional course, professionally quatified teachers will be assigned for practical

and theory subjects.

Scheme of Exam
(10+2+4) Pattern
Braration of course: \
4 Years (Maxinnum period allowed 1o complete course: 7 Years trom the date of adinission)

Mediun: Medinm of instruction  and examination will be English/Hindi.
Eligibility: Candidate must have passed Senior Secondary Examination or equivalent with a minimum of
43% marks or equivalent grades

Passing criterion: For pass at each examination, 2 candidate shall be required to obtain a minimum of 36%
in Theory paper and 40% in Practical.

Successful candidates will be gualified as under:

a) 50% and above but fess than 60% marks : [T Division
b) 60% and above put iess than 75% marks : - I Division
¢) 75% marks and above I Division with Distinction

dy . Agerezate 40% and abeve but less than 50% marks Pass

*No Livision will be awarded i FPait-I, Pait-I1 and Fart-111, Division will be awarded only after successful
completion of the Four years course in the Final year rosult.

Course pattern:

a) Foundation (Common for all strearn of Design) 1 Year
b) Specialization (after successful cempletfon of 3 years
Foundation)

Edueational excursions/enrichment cutings/activities:

Course will comprise of Group discussion, Seminars, Workshops, Exhibitions, Study tours, Visit to
museum, Galleries, Industry visits ete. Visit/Excursion expenscs will be borne by student.

Cxamination p: : .Annual ' ‘
Examination pattern: .Anm o \ g
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=~ Qualifring papers: Compulsory papers lixe Geueral Lngish, General Hindi, Environmental Studies and

Biementary Computer Applications may be clearzd anylime by the course duration of Four years but

" clearing of paper is essential to obtain ihe degree.

Due Papers: Practival papers vannct be caied forward so 2 student [ailing in Practical paper will not be
‘promaeted to next year. ‘

1 . -
L]

Altendance eligibility: Minimur}i 759 aliendance is requized in Theory and Practical classes individually to
be eligibic to.zppear for respective cxams. | .

Seat reservation: As per University of Rajasthan ruies

Design course material: Drawing board, Design related software; Art niaterials, Desigaing tools ete. will be
to be bought by student cnly. : _

Assessmient paiférn:

a) Theory assessaent:
e Each theory papar of 3 hours duration wiil be divided into 5 Units/Sections
»  Eack-Unit/Gection will have two questions from each of the Units of the Syllabus
«  Student will be required to atismpt cve guestion from each unit/section with an internal choice
o All questions wiil cairy squal marks (20 marks X 5 questions = 100 marls)
b} Practical assessment: _
o Materini required for Iinctinat exam wiil ave to be brought by the Stedent only.

« Lach practical paper of ¢ hovrs duration will comprise of questions divided into
- unitasections
o Student will be requircd to attemptl a fotal of ___questions selecling at least

question(s) from each unit/scction,

» A board/panel of examiners wiil be formed for Practical examination by University of Rajasthan,
which will comprise of én internal exemicer from the College who will award from out of 40%
marks for submissions, continuous internal assessments elc. and an external examiner who will
award from out of 60% marks for Mractical exam and viva vece for each Practical paper.

(YEAR-1)
Distribution of Marks
3. Des. -Fashion Design Foundation Part-1
4 '
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~# Subject Compulsory only Ma.x Marks | Mit. Pass Duration of Exam | Teaching Hours
Ivarks
et .
| Engiizh Communieation 1103 36 3 His. 100
i General Hindi 100 25 3 Hrs. 100
Environmental Studies 100 36 3 Hrs. 100
Elementary Computer 40 — Practical 14 2 Hrs. 100
Application
60- Theory 22 2 Hrs.
[
Elementary Hind: 100 36 3 Hrs. 100
(in lieu of General Hindi for
non —Hindi speaking
students only)
Subjects Optional
Theory 100 36 3 His. 100
FD-101 History of Art & |
Design L o
Practicals Internal | External Internal | External Duration of | Teaching Itours
Max.Mar | Max.Mark | Min,P.M, | Min.P.Mar | Exam
ks 5. ks
FD-102 Fundamentals of 40 60 16 24 6 Hrs. 100
Design
FD-103 Visualization & 40 60 16 24 6 Hrs. 100
Drawing Techniques :
FD-104 Material Studies | 40 - 60 1 16 24 6 Hrs. 100
FD-105 Design Principles | 40 60 16 24 6 Hrs. 160
. | _ -
FD-106 Design Method [ 40 i 60 16 24 6 Hrs. 100

Compulsory Paper 1
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GENERAL ENGLISH

(Examination-
Duration: 3hgs. - Max, Marks: 100
- Minimum Pass Marks: 36
The sy]liabuf_;i-z.i:zist ﬁt sac!zié ;'i.ug the iioI;I(;'\'}’i_i_lg ébjectives:_ _

I, Iutrodueing siwderis to phonetics ang enadling them to consull dictionaries for
correct ple"zw‘cnhon \°01mds and word stress)

2. Reinfereing sciecte.] « ,mn},unms of gr ammar. ard usage
strengthening coniptehiension of poett y, prose and shoit-stories

4." Strengthening composiiional skilis in English for paragraph writing. CVs and job
applications.

The Pattern of the Question Paper will be as follows:

Unit A: Phonetics and ’lm isistion (20 marks)
(10 periads)

I Phonctic Synicols and Transeription of Words | (05)

71 Transiation of § Simple rentences {ton Hindi to Lnglish {05)

. from English i Hindi (05)

IV Translation of 65 Words {rem Hindi to English (2"

from English to Hindi (2” %)

Uit B: Grammar and Usage (25 marks)

{10} periods)

I Elements of a Seatence (05)
11 Transtormation of Sentences (05)

a. Direct and Indirect Narration

b. Aciive and Passive Voice

IT Modals 05y
111 Tense (05)
IV Punctuation ot a Short Passage with 10 Functuation Marks (03)

(As discussed in Quirk and Greenbaum

Unit C: Comprehension (25 marks)
Following Essays and Stories in Essential Langiage Skills revised edition compiled by
Macmillan for University of Rajasthan General English B. A. /B. Com./B. Sc. J/

. : vy

Dy. Regis&gr JAcademic—I)
University of Rajasthan
Jaipur
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Candidates wiil be requizad 1o answer S gusstions out of ten questions siom the prescribed

texta, Fach quection wilba of tno (Z) marxs. : (10)
..S _Li_jaia Bhatt : Veire of the Uawanted Girl
Rl._ljsé{ill Bond” "~ Night Train for ieoli
M Gandii " The Birth of Khadi
ILoWebiu A Tryst with Destiny
. ADPJ.AbduiKalam Vision for 2020
The candidates will be required to answer 5 questions from an unseen passage.
| | | o | (10)
Onc yvocabulary question of 10-werds from the given passage. . -
Uait D: Compositional Skills - . : ' (30 marks)
(iSperiodsy . .
- I'Letters-Ferinal aud Informal _ - — o (10)
I CV's Resume and Job ./-\pp.Iicaﬁons and Report (10)
DT Pasagraph Wriing - o (10)

Recommended Reading:

Sasikumar, V., Dutta and Rajeevan, A Course in Lisiening and Speaking-I Foundation
Books. 2005.

Sawhney, Panja and Verma eds. Eoplish At the Workplace, Macmiillan 20903,

Singh, R.P. Professicnat Communication, QUP. 2004

Judith Leigh. CVs and Job Applications. CUP. 2004

Arthur Waldbern and Arthur Zeiger, tnglish Made Simple. Ups and Co,

Cunashekar ¢d. A Foundation English Course for Underpraduates. Baok I, CIEFL,
Hyderabad.

Quirk and Greenbaum: A University Grammar of English Longman, 1973

b 15

Dy, Registrar (Academic-I)
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Jaipur
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v Examinalion-

Sch une 01’ c'“lmm atien

Min Marks Max Marks
36 ' 100

At A

3hr

[#]

This pdper wi'l contain 160 ummole C])DlCu aestions. LBach question will carry 1 mark.
[Nl

Students should b encnuraged to visit plzces of Erwivonmental Importance including
Natura! and Mavmade Hatitat

T . ) .. . - N
Digkar B R S Pl LT LA S

1. The marks secured -in this pu per shall not be ccuntad in.,awarding the division to a
candidate, . - -, :

(B

Tue'car 1um1\,s will have'ty clear this L(JmpUI“OL paper in *hrﬂe chances

L}

,wwn rmp« 11'12 or 'ﬁ': nc;:._in_ the \ramtmnon of 401_1'11)111'»__[)'[""\/ paper wiil be counted
as a dmn(c B . ; -

Uiuf 1: Yhe Muliicizeiphivary nature of shvironmental studies

Tt R L . . . . ' .
1)51111111011 sodie snd importénue- Relationship ‘between Rmm‘omncntai Studies
and othar branches of “cierice and social sciences.

S _

Need for. IEnvironmenta! awareness, ‘Environmental ecucation .in present day
context. e

Unit.2: L"mtu. il B"‘f.mi"'x,ss And Chalienges

a. Matural resources aikd associatad problems, Classification of resources: renewable
esoULCes,non renewable resources, classes of earth resources, resources regions:
Prefinition and criverii, resource conservatiol. ' '

b. Forest rezonices: Use and cver- expioitation, deforsstétion, case studies. Timber

exlraction, mining, dams aend thelr ffects on forest and trival peogple.

Water rerources: Use and over-utilization of suriace and ¢ reunawa..a. floods,
drought eenflicts over water, dams-benelits and problems.

B
a

d. Mineral resovress: Use end exploitation, environinental effects of extracting and
using mineral regoancer, case studies,

¢. Food resources: World food problems, changes caused by agricuiture and

overgrazing, eficcts of modern agricuiture, fertilizer-pesticides problems, water

logging, salinity. case studies.

Energy roscurces: Growing energy need, renewable and nonrenewable energy

sources, tsce of alternate energy sources. Case studies.

p. Lund resources: Land as a resource, Land degradation man induced Landshides, soil
erosion and desertilicarion. P —
Py | N

Dy. Registrar (Academic-I)

University of Rajasthan
Jaipur -
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- Roleofan mfhwlud- in comservaiion of naiural 1esources.

¢ Equitahle use of rescurces for sustainable lifestyles.

Unit 3: Ecosystems, Lonccvt», Strasiure, Functions and Types

s Concept of an ecosystern

e Stracture and function of an ecosysten
» - Producers, consumers and decomposers
o Energv 'ow in the ecosvstem

v Eeologicalsuceesdion

Food's hmm, food weou and ecological pyramids

bt ]

~ Tnt}odumr\n ypes cliaracteristics features, structure and function of the
{oliowing enosystom:

§J

Forest ecosystem, Tropical Temperate and Alpine Ecosystem
b. Grassland ecosystem-and Their Types

Desert ecosystem with.emphasis on Thar Desert

1

d. Aquatic esosystems(ponds, streams, lakes, rivers, oceans, cstuaries) and Wet Lands

Unit 4; Biodiversity and its conservation

e Introduction -Definition, genetic, species and ccosystem diversity

o Biogeographically classification of India

= - Value of hisdiversity :cong 'JMptwc use, productive use, social ethical., aesthetic
and optienvalvas”

) Biodiversity at globai, Mational and local level

° India as 2 maga-diversity nation

¢ Hot-sport of biodiversity

© Threats to biodiversity: habitat loss, poaching of wildlife, man-wildlife conflicts

® Endangered, Threaterned and endemic species of India

e Conservation of biodiversity: Tn-situ and Ex-situ conzervation of bicdiversity

o Red Data Book
Unit 5: Environmental Follution and Contro! Measures

Definition
° Causes, effects and control measures of:

a) AirPollution .
b}  Water Pollution
_ c} Soil Pollation
d) Marine Poliution g}j i ]/')
| . ' | Dy. Reglstmr (Acadcmlc-l)

| } University of Rajasthan

Jalpur
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‘Noise Pollution
“Thermai follution
Nuclenr Hozads

Sclid waste manogément” Causes, elfects and control measures of urban and

- indusitisl wastes
Role ot an individual it prevention of pollution
Pollution case studies '

Disastér management: flcods carthquake, cyclone and landslides

Unit 6 : Social issugs, Eaviconment, Laws and Sustainability

Unit 7:

L]

From Unsustainable to Sustainable development
“Urban problems related to cnergy

Water coriservation, rain water harvesting, watershed management

Resettlemént- and rehabilitation of people; its problems and concerns. Case
studies e

T 4

Environmguial ethics: Issuss and possible solation.

Climate change,  glooal, warining, acid rain czene layer depletion, nuclear
accidents znd hcnm:'u st. f" 1se -;tudleu

Was.teland 1'eclamat1.on. .
Consunierisin ana waste product.
Environmer:al P_r:_\tec-ti(.\n Act,
Air (Prey &ﬂf@h and Control of Poilution)Act
Wiid life protecticn Act
Forest (_,onservadon Act
Biclogizei Diversity Act _
Issues Inveived in enforeernent of environments Iegu«n on-
Pubiic Awrreness. :
Human Population and the Environment

Population growth, variation among nations

Population explosicn-Family Welfare Programrae

Envirciment and Human health

Humian Rights

Value Education

HIV/ATIDS ,

Women and Chila Welfare

Role of Information Technology in Environment and hunian health

Case Studies ﬁ" [ q’c:;

Dy. Registrar (AGademic-T)

University of Rajasthan
~ Jaipur
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1. Diwan AP -ond Arora DE.1993, Human Ecology Ammol Publication
Pvt.Licd, New Delhi.

2. Dubev. RM.1992. Human Ecology and Environmental Education,Chaugh
Publications,Allahabad. . B '

3. Goudie,Andrew.The Human Impact.

4. Husain Maxia.1994 Human Geography,Rawat Publication, Jaipur,

5. Johnsron, R.J.Ed, 1)86 Dtctlonarv of Human "eogmphy,p“tmnc' Publication,New

Delhi.
6. Malik,SI.and Bhﬁttﬁéharyu DX 19o Aspu_ s of [Iuman hcology MNorthern Book
Center New Delli, h
i PViLuhn.f‘l R.P ond Bhooshan,B.8.1979.Hurnan Setiiewnents in /.sia. Pubhc Polices and
programmies Haritdge pubiisher;New Delhi. ' '
8. Nathawal,” G:$.1985. Human  Ecology,An Indian perspeclive,Indian Buman
Ecology Couneil, Jalpm ~ S
9 Russel, Bartrand, 1976.Impact of Science of soeiety Unwin,Publisher,Indian.
(paper back). '

0. Sinka Rajiv, 1990.Gleobal Biodiversity Ina.,Shri publication Jaipur,

11, Sinha Rajiv K., 1954, Developmcm withiout Desertrction
14.Envivoumentalist,Jaipur. Sinha Rajiv K., 1996 Environmental Crises and
Human at Risi,Jn A Slai Publication Jaipur.

12, Smith, Dlanne, 1984.Urban Ecolopy,George Allen.Lendon.

13, Bwamker, R.C.1985,Indian Tribes.I'rintwell publisher,Jaipnr,

i0Qs

14, Tivy,joy and O'tugecice, 1985, Human Impaat on the Ecosystem Edinburgh

il

George Allen Boyd.

16, United Na‘inas Development Report, 1996.Himoan Development Report,
16956.Cxford University T'ress,Dethi.

17. Vaonathony & Rogers Paul, 1974, Human Ecology and World
Developmeant,Flehnm Preas,New York. B
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Dy, Registrar (Academic-T)
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Cu-::stlcsl'- paper i i:i mentaryCainputer Appheations, {Compulsory paner-
commaen-for BA. /B ,./ B.Cont. Part-f) be 22 sal that it has 129 mulliple chowce
quﬂstlum fBIf’PﬂudD ¥» matks each. The question paper will be of cuyation of 2
hours. The examiness will liave to give their answers on OMR Sheet only o be
provided by the University whose evaluation will be done based on OMIU Scainning
Technology.. Turther the pracucal examination for this paper will te of 40 marks
aqd ite dwation wiil b ¢ 2 110‘=rs [

a ’ Init -1

Introcdiciion to infermation fechnology » Evoiutien and geasration of computers,

"*vpe-f""!“ cInputars, TCky,, Mint; malintame and-supar-compyter. Archiecture of a
sampwersvstem [ ST ALY Memory {Ram, Rom families)cache memory, inpu
ffJLn*u owms” el %mn,rﬂwr}*.';'-"»' T
Concelit of Cubtaling svimm, nesd iy ~c,"' f-'l’"" oratifa svstenis batch. single user,
multi - processing L distributed aad time ared L on mtmrf systeins, itroduction of
Unix. Linux. Windows, “*“zﬂdow RV m;-. mring langrages Low lavel and high
Iavel fanguages, senaretion c[ nbuagbs -3 (.1 a4 GiL Iangu: ges L‘aphlu
Jserlntortaces:, - - e S .

.

Unit - JI

‘Word Processing toel 1 Introduition, Creating, Saving, Copy, Move and Dulete,
Cl1ecl<i1‘:g‘5pe]]i|ag, and Grammer. Page Layout. taterface, (coibars. ruler, menus
keviboard shorteut |, editing. Text Formatting, tnsert headers and (voters. Bullets
end zmbcm.b F'nd and Replace ete. Insoit Table and I’lcu . Macro, Mail
verps ‘

Yower Point ¢ TCrewine ond osiswing a peesentalion, menaging shide shows
aavigating througl 2 .:'€*=°1t.'s'rr1 nsing hvpeilinks, advanced  navigaion with

I

agtion sctling ano Aot DS, t,lgﬂ'nf'rft icraats with Maste Stides applying
enc maditying dexigng adding grashics | mtiftimeain cod specini oftects

o Unii - 111
Iierironie Spreadsheet ; Workeneot types of create  and open & workshest,
Entering cata text numbaes and-fonouia in & worksheet inserting and deleling cells,
c2ll formatting, fnscrting rows and coluinns in a worksheer formatiing worksheets.
Using various formula and invuilt finction, Update worksheet using spacial lools
like spell check and aute veirect setup thie nage ) )

[ 1 by i‘v-w trar
(f‘licl‘l. f‘ .
Univarniby vi' lum: e
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Fnl ma?g;m ol worksheets tor p ,n:,z.u Formai the data i ihL worksheet plobaily or aelu,mux

creating charls, nhance wor Jshwt\ using charts. mahipte mnk\heels -concepls

it - 1V

The [nternet - History and Fonctions ol the Internet, Warking with Internet, Web Browsers. W orhd
Wide Web, Unitorm Resource Looor
Information: Cmail. Chatting: {nstant miesseanger services.

C(mf‘cruaun C-Commenee »and M-Ccmnmerce

News, Group, TeleconSerencing. Video

Manage an L- mau! Account, Ermat! Address, configure Eomad Account, log to an E-mail. Recenve
E-maii, Sending mails. send! ing frles an artdc,hmc.nt«, i mdd:es: Buok, Rownleading Files,
online form filling. f-Services - E-Banking and C-Learninp :

Unit -V

Social, Ethical and L.egal Matters - Eficets on the way we: Work Socialise, Operate in other areas.
Cyber cnrn Prevention of crime, Cyber law: Indian 1T Act. Intellectual property. Software
piracy, Copyright and Patent, Sofmare ticensing. Froprietary software, Free and Open source
software.

Network Securiiy - Risk assessiment and securily measurss. Assets and types (data. applications.
system and network ). Security threats and attacks (passive, active): types and effects (e.g. [dentiy
thefl, demal of services. computer virus etc.. Security issues and security measures (Firowalls
encryptionsdecrvption). Prevention,

Question Paper pattern for Majn University Proetical Fxamination Max Morks: 41

Practical
The practical exercises will be designed te heip in the undermtanding of concepts of compuier and
the wilization in the areas outhined in the theory svllabus The cmphaSlb should be on practicil

usage rather than on theoretical concepts only.

The practical exammation scheme shevld be &5 follows

s Three Proctical Fxersige (ncludimg Attendance & Record performance) M marks
Diperating syslen ‘
AMS Woord
M el
AN Power o ’
Intere
Vv v s ) . (RERITHEE NS
‘ - .
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and Domiin Names, Uses of Jdnterner. Search Jor
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FD-161: History of Art & Desigr (Theory)

- o Max, M: 100

Y ‘ o Min.P. M: 36
Abm

The aim of this unit is to encourage an understanding of the social, psyc hiological, cultural, historical and

commercial factors which underpm all visual arts thcory and practice across the spectrum of subject

specialism’s.

Learning outcomes SRR : .
» Understand influences oun art cmd design activities and outcomes through the interpretation and

analysis of information .
s Be able io asgess, interpref and wdmate information
e DBeable tc evaluate and present 2onclusions,

Course content

Unit-I: Influences of Art and Design hMovements, Cubisin, Dadaism, Surrealism

Unit-II: Abstract Expressionism, Minimalism, Pop Art, Renaissance, Baroque, Bathaus, Rococo,
Unit-YII: Art Nouveau, Futurism, Impressionism and Post Tmpressionism,

Unit-1V: Arts and Crafts, Gathic, Historical Art and Design Developments,

Unit-V: Contemporary Art and Design Developments.

Reference _
1. R. Nath, (1876) History of Decorative Art in Mughal Architecture, Motilal Banarasidas, Delhi,

2. Urevbo, 0. Andrew, (1997) Culture and Technology, UNESCO, Paris

3. Baver, Patricia, (1990) Art Deco Interiors, Thames and Hudsen, Delhi

4, Tzartt, Frederick, (1989 Art: History of IPainting, Sculpture, and Architecture, Prentice Hall, NJ
5. Givarama Murthy, (1957), Art of India, Harry N Abrams, NY

6. Nath R, (1980}, Art of Khajurshe, Abhinay Publications, Deihi,

/j/¢9‘~”> T
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- FD-162: Fundamentals of Design (Srasical)
5 Inteirnal Max. M: a0
Interial Min.P, M: 16
External Max. M: 60
External Min. P, M: 24

L L L A A

Aim
To make students see, make and eppreciate the Lasic desian concepts. The first level incindes tue vocabulary

of design anl principles of composition. This level includes 3D composition and study of Volumes.

Learning Outcome S
s Student will be able to understand basics of design concepts.

5t 1de*t will be able to vnderstand design & piineiples of composition & 3D compositions.

i

Course Conients
Unit I; Elements of gn, Tewtnres end pattorns in desizn, : .
Unit 1i: Colour basics, colour theowy, coluur schemes,

Unit Ti%: Isométry in design,

Unit TV: Nature drawing. Humen figefe darziving, object drawing,

Unit V: 2D geometry, 2D mark mgtki"tg iechniques, 21> visual communication techniques, Use of formal
elements in 2D visual communication, 312 gearaetry, 3D making techiniques, Commuricating design ideas
using 3D making techniques, Use f formal elements in 3D visual communication.

Reference

.. Breomer, Gerald V., {1974}, Elements of Design: Space, Davis Publications Ins, Worcester,
Massachnselts. S ,
Bruce D. Kurty, (1587), Visual imagiaation- An introduction of Art, Prentice Hall, New Jersey.
Hayashi Studio, {1994) Water Colour Rendering, Graphic Shaw Fublishing Co.
Richard Rochan, Heraid Linton, (1989), Celour in Archiicctural 1]1uslrat10n Van Nostraind
Reinhola,
Robert W. Gill, (1984}, Manual of Rendering in pen and ink, Thames and Hudson, London,
Wong Wucius, (1477}, Principles of Three dimensional Design, Van Nostrand Reinhold, NY.
Wong Wucius, (1977), & unmpies of Tvso dimensional Desien, Van Mostrand Reinheld, NY.
Hanlon, Den. (2009), Composiiions in Architecture, John Wiley & Sons.
Saraswati Baidyanath, (2001), The Nature of Man and Culture: Alternative Paradigms in
Anthropelogy, Indira Gandni National Centre for the Arts, '
10. Hartt, Fredrick, (1976} Art: A History Painting, Sculpture and Architecture, HN Abrams, NY
11. Brown Tim, (2009), Change by Design: How DESIgI‘I Thmkmg Transforms Organizations and

Inspires Innovation, Harper Collins.
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FD-103: Yisualization & Drawing Technigires (Fractical) ‘
Internal Max. M: 40

internal Min 2. M: 16
Txternal Max. M: 60
External Min P, M: 24

Aim
The aiin of this course is to understand the method of visuaiizing and drawing {rom nature, cast and product
drawing.
Learning Outcome o 7 . : : : .
e Student will be able 10 uaderstand the nethods & techniques of visualization & drawing.
¢ The student would be expaced fo appreciation of drawing different products.
Course Contents

Understerid the techniques of drawing such as pen and ink sketching; pencil sketching; pencil colour
sketching efc.. for drawings from nature, cast and product drawings; method of repressnting positive and
negative spaccs; light and dark tones ete.

Reference .
* DBroomer F. Gerald, (1974), Llements of Design, Space, Davis Publications Inc,, Worcester,
Massciinsetts,
s Dodson B., (1990), Keys to Drawing, North Light Publications, Cincinnati.
o Mark W., Mary W. (1999}, Drawing for Absolute Beginner, F&W Publications, Cincinnati.
o Davis M.L. (1994}, Visual Design in Dress, Prentice Hall, Canada.

o Graves M., (1951). The Art ¢f Celour end Design, MeGraw-Hill Book Company.

Core Paper-4 < i a a)
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O FI-104: Matevind Studics (“A,.‘ firal}
Interral Max. M: 40
Internal MinP. M: 16
Lt e T e soo L o : - . External Max. M: G0
S L xternal Min.P. M; 24

At
Ledm“tr ‘Jh' e 1nt“od u—q '(‘ 2

Y S

rief wuny "rlo intrs du;hoa to 31 matmmm fOU[a 'md processes and made
Pt PIRn

aware sffne 1 nge m p:) St _|1"*s n*‘ ulilufmf g praah in thﬁ*;r 2D a 1d ﬂD ?.lf}ph'“dn.lun to (‘c 1gn Th]S may

be dom tnrougn lsc‘i e s/ ’l 'nm ‘ntatmm/ swafchpsf eamp;es

Learuing Outcome
= Student will be able to understan:l the properties of different material.

-o Student wiil beable to mnderstand the techriques, process terminoiogy and tools of nnlerlahs

Course.Contents . - . sen -
IMaterial exposure enuld : rangs uom p"nci, mbr'cs glass, metals, metal foils, plastics, acrylic, rubber, wood-

natural/manimade. iuam L,Lv'nfcvn spon 26, ,ea‘hPr rexine, ¢lay, plaster of paris, adhes ves etc,

Techaiques, Ureeess taradironzs angd Locis oon cover a vange of methods like — outting. sawing, carving,
cutting, welding. drilling, foinery, polishing. son:irdction:, mould ouking, medeling., casting, gluing,
atitching, embroidery, weaving, tying, dying, surface embellishitents and manual and mechanical tools used

tor such enplorations.

Reference
s Building material Auther Me, G. £, Suha % Joy Gopal.

o Building material Avthor Bhavi Kittl,
o Weaving reference beoks of Tewtile Techualogy

= Maria Dolers Kos Prijola, 'r*Axtkffruflu”‘.zanucs

cgistrar U i&i;'?
p gity 9 Ra
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FD-195: Desiga Prineiplis Fractio)) g ‘ B o '
y B SR _ Internal Max, M: 40
S T a - ~° Internal Min. P.M: 16
External Max, M: 60
External Min. P, M: 24
Aim | _
The aim ol this unit is to erable learncrs 1o cevelon knowledge and understanding of the issues that have
informed debate on the purposss and processes of design.
Ledarning outcomes ' o ‘
¢ Understand the relationship between form and function - .
o Understand the principles of culturat and contextual.association - _
e De able to develop concepts through the exploration of materials, techniques and processes
¢ Be able ta develop coneapts by ik analysis of the-needs of end-users.
Unit content
Harmony, Contrast, Properlion, Scale, Rbythm, Balance, Emphasis, study of Artists, study of Architects,
study of Designers, Textures and Tinishes of [lard Material, Textures and Finishes of Soft Material, Nature
Photography, Product Photugrapty, Assthetics, Signs and Symbols, Packaging, Branding &Copy writing.

Reference

L. Janice Greenberg Ellinwood, (2010) Fashion Ly Design, Fairchild Publications.

2, L. Borelli, (Z007) Fashion lilustration by Fashion Desigrers Chronicle Books 1.td., US

3. C. Tatham, J. Searnar, (2007) Fashkion Design Drawing Course, Batron’s Educational Series,

4, Kari Aspeclund, (2010) The Desiga Precess, Fairchild Publications.

5. Tracy Jennings, (2011) Creativity in Fashion Design: An Inspiration Workbook, Fairchild
Publications. '

6. GI. Sumathi (2002) Elenients of Fashion and Apparel Design, New Age International Publications.

ot .
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. F0-106: Design Method (Practicai)

‘ Internal Max. M: 40
S S , _ . Internal Ivlin, P.M: 16
R | © External Max. M: 60

- Exterial Min.P. M: 24

3

vy oo B [ !

Aim, 5 . ,
P N S (S - o A': L '-i.l' PR , oo BT Lot '-J-,' ’{ L 1 D . .
Lnis uhil aims 1o ghve Leaviers dppoituaities 2o develop skills and knowledge in the deveiopment of new
- e 1) . f . ' ) M I

pradusts or servicas in dasign nathways,

Learning outcomes

1 Knew tie phazses of the gezizi development oycle

2 Be able to plan a project using the design development cycle

3 Be anle to use'imagination.and innovation in th_e-déx*elopment of a product

4 Be able to propose design improvements to the produstion process.

Unit ennteni

Writing Design Brief, Developivg Ideas, Developing through Experimentation, Reviewing and Evaluating
igeas in Progress, Speclalist Meaterials, Equipments end Techuiques, Presenting Work, Developmental
Werk, Strenglh and Weakneeo, Recervching on Ideas, Wavs of Gathering Ideas, Mind Mapping, Mood
Boands, Rerording Idexs for the Devenpment Stage, Using Planning Ekills, Prototyping, Purpose of an Art
and Design Porifolio, Different tyres of Portfolio, precent an art and desian pertlolio.

Referenee
s How Fashion Works by Gavin Waddell Blackwell
» [rancis D. Ching — Design Urawing Publisher Wiley

e Thomas E. French- Graphics Science & Design

) r
{(Year 2) ?"j (®
Distribution of Marks istrar (Acad.)

B. Des - Fashion Design Part-11 Dy. Reg ’
L Uynivcrsity of Rajssthan
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Subject Theory . FIAX M 1S Min. Pass Matks | Duralibn Teéacaing .
' . of Exam Hours -
FI3-201: Fashion Merchandising 100 36 .3 Hrs. 160
and Textiles Materials - _
Underatanding- [
FD-202: Apparel Manutacmrmﬂ 100 36 3 Hrs. 100
Tecnmelogy .
Subject —-Practical | Imema | Extern | Interna | External
1 Max. al I Min..
M. Max. | Min.P. P.M.
M. M.
FD-203: Feshion Hlustration & | 20 30 8 12 4Hrs. |50
Textiles Materials
| Understanding-II
FD-204: Garment Const uction 40 69 16 24 6 Hrs. 100
techniques .
FD-205: Pattern Drafting in 40 60 16 24 6 Hra. 100
Fashion (Kids & Women) o
FD-204: CAD / CAM in Fashion | 20 30 8 12 4 Hrs. 50
Design
D 207: Design Project- Women’s | 40 60 16 24 5 Hrs. 1C0
Wear/Kids Wear '
Indusiry LExposure - - - - - -
?/' \ <[c/\)7f____
J _ //p:;ad D)
Core Paper-1 o eriatral
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FD-lOi: Fashion Mcrdhﬁ naisi 13 € and Tex “Ailes Iv{':iierials_'Un derstanding-I{T 1%6;01‘}'} :
. ‘ : : ' NMax. M: 100
Min. P.M: 36

Ainl . . . : .

The aim of this unit to enable the k!udm* with an understanding of the essential elements of fashion

merchandiser and promoticn & its reie within the fashion industry with Lelps the students to study. the

science of téxtile fibres and auélyze the tse of (extile fibre for dilferent seasens & the woven and kaitted
garment, This course would aive & deen ungarstandin ;, s of how the method of weaving afiects the final fabric

and would help the students in the selzciion of fabrics for tite different lines created.

‘Learning Outcome St e o ' : - S
n Pe able to exploit the pu‘pei”-uﬂf ‘of nat J*al mafmade and sheit marermls in"liei ‘dpplication to
fashion and textiles products
» Understand different systems of fabric manufacture and how these. affect preperties and
characteristics : :
¢ Understand the relationship between proﬁe:ties ol fibres, fabrics and procéssing metnods; garment
- construction and the nead for economically efficient manufacturing costing.
o Student will be ab 1'" to- dclnonslratc the ajpued skills of 111dustry specific techno[ogy knowledge and
skills. . |
»  Student wiil be able fo uti nze "pphed managem u topics to managé, contiol, and improve industry
_cmuonm ciits. ' '
e Smudent will De able (o de nlonswate knowleage of the 1ndustr'y ethical behaviour, industry
 speeification, ron- dle‘I‘ ‘m mmo,\ and diversity in the wompia.e :

Unit -1

Infroduction o texﬂius. manufcturice of the natural fibres; properties for natusal fibres and their significant.
Use for different seasons; manufasiuring of Gie man-made fibres; propertics ¢f man-made fibres and cheir
significant use for differciit seaséns.

Unit-2 , o _

Weaving types of weaves; identification of weaves; method of weaving;

Types of knitting, Differences between weaving and knitting and Identifications of kniis; crocheting tatting
NCH-WVOVen.

Unit-3 Overview of the garinent industry, I rtroduction to fashion marche ndising, Rele of merchandiser,
qualities of a merchandiser. Responsmlhty of the fashion mercnandiser, Visual merchandising and its
advantages for the buyer and zeiler toazy, Fashion calendar, the planning cycle, Merchandise planner.

Unit-4 Trend prediction, Saies forccasting, Product selection and mix, Distribution mix, Distribution
channeis, from producer to ultimate consumer, Fashion supply chains, buying calendar, Buying strategy
Unit-5 Role and responsibility of the retail fashion buyer, Customer ideniification, Supplier, Scurcing &
global sourcing, Range planning and rarge building. '

Reference

1. Abling Bina (2007} Fashion Sketchvook, Fairchild Publications, New York.

2. K. Fletcher, (2008) Sustainable Fashion and textiles Design Journeys, Routledge Publishers

3. Arthur Cohen, Johnson, foseph 1. Pizzut, {2009), J.J Piozzuto’s Fabric Science, Fairchild
Publications,
Kum Thittichai, (2009) Experimental Textiles, Batsford Ltd.
J. Udale, (2008) Basics Fashion Desigu 02: Textiles and Fashion, AVA Publishing SA
C. Hallett, A. Johnston (2010) Fabric for Fashion : The Swatch Book, Laurence King Publishing/
C. Hallett, A . Johnston (2010) Fabric For Fashicn: A Comprehensive Guide to Natural Fibras,

Laurence King Publishing. Q/_
. \<e?
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8. P Bradrock, M. Mahrey, (1959, Techno Textiles: Pevolutionary Fabrics for Fashion and Design,
Thames & (Tudson.

9. S. Clarke, (20110 Textile Dasign, Laurerae King Pudlishing.

7. Bernard P, Corbaman, (1983} Textile Filier to Fabric, McGraw Hill International Edition.

11 Mary Cowan |& Martha E. Tungermar, Introduction to textiles, D, B. Tarapotevala Sons & Company
Privatge Limited.

12. Fashion Buying by Helen Gowerk Blackwell series

13. Weeks A., Miller M., Perenchio M., Metcalfe D, (1991), Effective Marketing Management: Using

Merchandising and Financial Strategics for Retail Suceess; A Global Outlook,. Fairchild Publications.

14 Lyndz Gamans Poloian (201 1) Retailing Principles: A Global Qutlzok, Fairchild Publications

15. Tim Jackson, David Shaw, (200%) Mastering I'ashion Marketing, Palgrave Macmillan

Core Paper-2
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ED202 Appareds Manulacturing Techoslopy (Thicry)

- Masx. M: 100
Min.P. M: 36

Aim S T
The uait exposes {he students through riass production of the garmierts, The different machineries
_used aed the meinod of jir o.c:;ucm-g garntenis in the apparel indusiry weuld ve covered in this course,

.d.earning Outeeme
» Student will be abiz {0 understand {he whol: production system in the :L.malry

_ futudent will he ab"u o nderﬂtaﬂd the (lliIercnt parts of the industry like Design & Sampling
Dep‘u tnieat, Cutting & St tehing Department, Hinishing & Packaging Depm tment etc.

Unit -1

Flow chart m 'lnmrel p"f\f-uct 0%,

Umt 2 o
Spreading rwaf“:u_zes'{_' '
Unit-3 -
Cutling machines.

Yoo

Tuit-4
Major sewing machines, parte of the sewing machines, BS for slitchss rad seams.

Unii-3
Pressing, finishing.

Reference
*Pexton B. Hudson (198%), Guide to Apparel Marufacturing, MEDIAppare! Inc.
«H.Carr. B. Latham, (1288}, The Tecunology of Clothing Manufaeture, Blackwell
Scientific Publizations. _

*The Apparel Design aind Producetion Handbook: A Technical Reterence, Fashiondex
[ncorperation. :

«Richard Jenes, (2006), tic Appurel Tndustry, jolin WULy % SONS. .
«Crace 1, Kunz, {2004), Apparel } fanutactuting: Sewn Product Analysis, Prentice Hall

PLL‘ |"uﬂ|.1 DS,




FD-203; Faghion, Tlustreiian ped Vextiies Maleriew Understanding-i1 {Practical)

e Lt .ot I L . . ]

S htternal Man: B 20

o External Max. M: 30

[ternal Min.P. M: 08
External Min.P. M: 12

Adm

In this Unit students will g2t the exposure of Tihstrations of Body Figures and will know how to iliustrate

differen: kind of textures of fabrics cn differcal prodvcts/figures. A thorough foundation in fashien

ilfustration is established in this course which covers the fashicn figure and garment interpretation. Students

study and develop the basic structure unique to the fashion figure. Students will learn to interpret draping

quality and surface texture of the fabrie, this course would provide the knowledge of tinishing the fabrics

constructed and the method of ornamenting the same.

Learning Outcome . _
¢ Be able to understand the basics of illustration and create their cwn stylized illustration.
»  Be able to'extend and apply skills in developing creative visual language.
~ Understand how to davelon the ¢esign process tarough experimental ideas and applications.
» Be able to synthesize end aritically evaluate experimentation in personal creative praciice. '
‘o Independently make illustrations to produce imaginative and original creations.
- o Student will be abls to understand how+ta make samples with dyeing printing & embroideries.

Unit Content

*Basic desiginy and Tashion Hivs‘ration

»Stick figure and movements..

+Learning 8 Y2 block heads in movemernts- front pose and side pose

+Learning 10 ¥ heads in movemenis- front and side pose

*Famous. illustrators work- 10 Indian and 10 interaational

*Live sketching in campus .

*Mannequin drawing . . -

*Free hand drawing

*Free hand drawing-stylized figu-as

*Explore difierent materials: Shading peneil, charcoali pencil; Micro tip pen and black ink,
pencil colours, water colow s/ pester colours '

«Create 3 illustrations with mixed media using nangy, pencil, colours, inks, fabrics and other

creative material one can think of.

sUnderstanding different mediums on fleshed figures (5 mediums) and rendering and
explorations

«Practice human drawing witn different colours: water, poster, micro tip pen, ctc.

+Practice human drawing- movements

«Learning how'to aceessorize the human figure

*Learn Liow to do accessories: boots, caps, Slloes; bags etc. I .; . q/
A (0
' . Acad.)
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-Rendez ing

Referegee

»Tzarh how to render the cos 'mr‘.:- el eroguess ol ailterent Gbrics.

*Grey prepatation, Dyeing & [‘hnlmrr } “mish ng‘. LEivbroidery stiteues - hand ane machine

traditional embroidery of India Conr‘ept of sustamabrmv and sustam'tb 2 ;ﬁractices adopted by fashion

industry

1. Abling, Bita; (2007 Uachion Skatenbeak, Fairchild Publicaions, m New York,

2o M PRawber, (2007 Big Bool of Fashion [Hlosiration. Batsford London,

3 sotl freland, Dairicly Yashion laesign Dugti'ont Man, London; Batsford Fachion Booky.

4. - dohn Izeland,. Patrizk (1997} Izanicn Oesign Hlustration: Wonten's Batsford Fashion Pooks
Londom 0 0 T s Ty e e

A Tohn Ireland, Pafrick. (1993) Fastiion Design Tlusiration

6. L. Borzlli, (2007} Fashion Ulusiration by Fashion Designers, Chirenicle Bools Ud. U3

1. C. Tatham, J. Seanian (2007) Fashion Desi ign Drawing Course, Barron’s Series.

3. V.A. 8ienal, (1995), Technology of Texlile Processing, Scvak Fublications, Mumoai,

2. (V. Koushik, Anitao Iewin Josico, (2004), Chemical Processing of Taxtiles - Grey Pre; aration
and Dyelag. NCUTE Publication, Neww Delbi

10, Palmer Fohn V7., (1626}, Texdile Processing

end Fiatshing Aids, Recent Advances, Mahajan
Beok Didtrituiors. '

11, Ropald James Vv, (1790}, Printirg and Dyeing of Fabiics aad Tastics, Maha;an Book
Distribztors.

teds,

12. V.A. Shenai, (1997), Techrology ¢ 1* i th", ut‘\’dt\ Publications, IumLa

4y
' Registrar (Aca
’ DUymverslty of Rajasthan
' JA P\ry
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D- 264: Garment Constraction Teehniques (Tractical)
' ‘ ' ' " Inicrnal Max. M: 40

: : : o : : - External Maz. M:G60
- - oot o ’ laternal Min P, M: 16
External Min.P. M:24

Aini A - T R T . ‘
This Unit would give the students an idea of relationship beiween patiern making and ullimate quality of the
tinished sampie. This course introduces students 1o the equipment’s required and the process in construction

of the drafted patterns.

Learning Oufcome
e To make thera familiar with sewing machine
o To work proficiently on the sewing machine
o To rectify simple probiems of the machine :
» To undersiand the special skills and techuiques vsadin the garment making
¢ To make them familiar with use ot industrial machinery, equipment and attachments.
»  Students will learn how to use equipment such as sresser foot & single sided zipper.
» " To join and finish various part of i:1e garment and construct a complete ganment

LI}

Unit Content : o _ . .
Sewing machine and paits, operaling the sewing machines; operating power machires; sew2ing supplies;
stitch practice, tvpes of stiicies; types of seatus; plackets; fitting a sleeve; collar; bodice blocks and darts;
cuffs; hems; neckiine finishes,

Reference

1. D. McCuni, R, Lew, {1977) How ic make sewing patterns, blue feathers.

2. Connie Amaden- Crawtord (2017) A guide to Fashion Sewing, Fairchild Publication

3. Lynda Maynard, (201C) The Dressinaker’s Handsook-of Couture Sewing Techniques: Essential step-
by-step Techniques for Frofessional Results, Interweave press.

4. Claire Shaeffer, (2008) Claire Shaeffer’s Fabric Sewing Guide, Krause Publications.

5. Claire Shaeffer, (2001) High Fashicn Sewing Secreis from the World's Best Designers. A Step-by-Step
Guide to Scwing Stylish Seams Buttonholes, Pockets, collars, Hems, and more, Rodale Books
Publishers. '

6. Injoc Kim, Mykyung Uh. (2008} Apparel Making in Fashion Design, Breg Publications.

7. P.Counch, (2011) Iltustiated Guide 1o Sewing: Garment Construction: A Compiete Course on Making
Clothing for Fit and Fashion, Fox Coapel Publishing.

8. (2011) Threads Sewinz Guide A complete Reference from America’s Best-Loved Sewing Magazine.
Taunton Press.

Core Paper -5
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FD-268 Paitern Drafiing in Feshia; (Kids ¢ ~z \\- wn) {Praciicnl) ‘
- - ' S {rternal Max, M: 40

External Maz, M:60
Internal Min.P. M: 16
External Min.P, M:24

Aim

This unit introduces students to method of taking measurements and making the sloper along with sizing
terminolegies. The method of making pattc n by draftmg and flat pattem techmqun would be covered in this
course.

Learning Qutcome
¢ Beable to create and use 2 set of hasic blocks

At

o Deableto aprlj skills in dort il seam mampmahon _
s Baable (o producs a fuli‘ecale pritern from creative deSIgns and workmg urowlr.gs

Unit Content
Introduction o pattern making; teols used mehod of taking measurements drafting (kids & Women’s)
slopers dart mdmpulatlcn using draiting aad fiat pattern techmqucs for developing collars sleeves etc.

Reference

e I G. Armstrong (Z009) Pattern Making for Fashion Design, Prentice Hall, New York.

s D. McCunn, r. Lew, {1977) How to make sowing patterns, Blue feathers. 7

s KR, Zarapkar, (2005) Zarapkar, System of Cutting Navneet Publications, India.

o N.R. Hollen, C.J. Kundel, (1999) Fattern Making by Flat Pattern Method, Prentice Hall Publication.
o W. Aldiich, (2008}, Metric Pattern Cutting for women’s wear, Willey Blackwell Publication.

s W Aldrich, (20080 Metric Patterr: Cutling for Mei’s wear Witley Blackwell Publication.

. GLLB
Ty. ch;stmi' {Acad.)
University of Rajasthan
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Internal Max. M: 20
External Max, M: 30

e _ _ Internal Min.P. M: 08

P e T e R T TR e - g External Min P, M:12
Aim e ' - '
In this modulg-your wiit-lrarm inoa User lr.endly way how to Use L,omputrl You will learn aiso
documeniaiior, 'spreadsheet, presuentation and web suiiing with security, You win learn to Create Mood
Board, Colour Board, Picture lacemcent, Picture b[endmg etc. with Fhotoshon. You will aiso learn to Create
Croquis and Fashion -Dzsign- throvigh Cerel, Photoshap and Illustrator, - Réal Looking with Exact
measurement & Fine {inishing. In this module vou will learn to get variation very fast. And lastly, you will
learn how to create a Portfolio with the hely pof Corel & Photoshop.

Learning outcomes PR :

¢ Beable to use computer zided design (CAD) techniques to design and visualize for fashion and textiles
° Be able to employ computemed systems in fashion and textiles production

e Understand the role of computer technology in the commercial production of fashicn and temlles

o Uaidersiand how tecinological deveiopments can be applied within the fashjon and textile industry.

B .
! v

Unit, content
B I'iao‘(\bﬂtluf}, Docuniint f tion, spreadsacet, Presertation &Web surfing.

o mtmductmn tn Photoshen/ pixcl based vs vector,

« Tool Box, Dicp dowas fu rrfu)r"

o image sizing/ Rcsolu_ijio-w Puges Size,
. Concept vector based dra ,vm“

e Used Corel Draw and lustrator Draw in grarmenbs & Flat Drawing through Cerel.
* Specification Sheet Forination,

¢ Measurement of garments & stitch line.

s Draw single stitch / Overiock stitch / Flat lock stitch.

» Drawing the Croquis through Curve tool,

e Import Croquis (JFG) in Photoshop and apply 3D Rendering.

e Import 3D Render Croquis in Corel and Illustrator.

¢ Draping Fabrics.

e Conceypt of Design variation, Coleur Variation & Page Setup.

s Apply 3D Effect ¢n Drapad Design & Light Effect.

» Concept of Page Margin & Layout.

s Setting & Formatting of Document.

s Digital Portfolio Developnent

e Formmat of Portfolio.

e Development of 8 portfolio (3 Mens wear, 4 womens and 1 kids)
+ Complete project with story board and Inspiration,

» Formatting of Mcod Board, Colour Beard, Client Profile

o Croquis Development with fabrics/ Texture/ Fleshing etc.

e Specification sheet & Costing sheet

» Concept of Choosing Paper & Reselution.

Reference ‘ ' _ Regisﬁ 1astnad



User manuals of the spcciﬂlized software,

Roference Book of M. =, ine 212 - Offies 2010 Bible Auther Name of O Tice 2610 Bible John

- Waltkeabach, Hert Tysea, Mizuee: R Db, Faithe Wempen and Lisa A, Pugki

Relference Book of Carel Drow X7 CorelDRAW }_{7: The Official Guide, Author Name of
CorslDRAW X7: The Gilicial Guide: Gory David Bouton,

Reforerce Book of Adnue Fholoshop CZ 2013 - Adobe Photoshop CC Classroom ia a Bock (2015
rzlease} Author Name ol Adooce FPhotoshop CC Classroom in a Booli (2015 release): Andrew

Fauiiner (Author), Conred Chaver

] v
‘ | cgistt gthan
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FD-207: Design Project - Wemen’s wear/kids wear (Practical}
| o ' Intexnal Max, M: 40
External Max. M. 60

) Internal Min P, M: 16
. External Min.P. M: 24

Alm '
The course wonld require fhe students to carry out research on the major women's / kids wear designers and
thelr brangs along with the rezogniticn of differsnt wonien’s / kids wonr sezments and tieir growth rate.

- . 4 - - ST s
U e - N

Learning Outeame _

e [nderstand how to d\,vpl P tis desmn process 1hr0ugh experimental ideas and applicaticns.

+ Be able to present research analysis to client groups.

» Beable to extend and apply skills in developing creative visual language. .

s Be able to synthesize and critically evaluate experimentation in personal creative practice.
Course Content '
Creating Survey Boards, Creating Mocd hoards- its application in designing costumnes, Theme boards- its
direct relation to creating designs of costumes. Client boards - the study of peculiar characteristics of a client
to design special costumes for him/ her. Swatch boards- Use of swatches in surface texture of the designed
costuines. Creating Lircs- [ines with eimilar themes, similar fabitcs, and similar surface ornamentation.
Cn]laf*e Work- collage or the drrs, 207 age on e background, use of collage in fashion illustration. Thome

ased ilustraticns- themes could be piciked vp from pature, surrcunddings, objects, events, celebrities, sports,
~ewellex y, toys, efc.

Reference
o Encyclopadia of Tashior Aecescories by Phyllis Toﬂo a; Fairchild Beols
»  Fashion Sketchbook by Bina. Ablivg; Fairchild Book
o How Fashion Works by Gavin Waddell Blacicwveli

Industry Exposare

n

The student would be given an opportunity to visit &
department of Industry.

understand working environment of different

- (Year 3) \
: ' Distribution of Marks ' . o
43 ‘% .g,sﬁ%* yeste”



PN iaghis Denign Partif

7,

S-ubjcct Theery - Macsbhdares T Min, Tass Marks -| Durstion | Teaching
o ' ' of Exan Hours
‘) *J; l*dohlull I 160 : : 36 3 irs. 00
Promotion and ' : a
Markatizg !
“FD3-30Z: Fashicn ! e T T3 - 3 Hra, 100
Forccasting ~ =~ | : ‘ )
Subject —Practical !\ int=rmal Exuternal Internal External
| Max. M. 1 Max. M. | Min.P.M. Min.
7 | P.M.
FD-30% Pattain 20036 08 12 4¥rs. | 30
Coenstruciing in ' '
Fashion (Indian, wear
m[;laf‘mg) L ‘ | ;
FD-304; Design. 40 6o K 24 | 6. 100
Project- indian wear b _ |
FD-305:Design - - | 40 beg 7716 24 | AHs 100
Projeci- Men’s wear ‘ :
FD-305: Design 40 €0 15 24 5 Hrs 160
Project- Adaptive
Cloth‘i'lg
Elect}w(u‘r‘o‘euny T T e iz A, | 20
ong) '
1. Product
Photcgraphy
b. Fashicn
Arncessory
¢. Visual
Merchenrdising ‘
d. E-Commerce i
for Product |
Life Stvle
L L - o

P [T

] :
Dy. chaqtr (Acad.)
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1

Max. M: 100
Min.P. M: 36

FD-301: Fashion Promotion and M‘Irkc?,rﬂ {Theory)

Ann

The aim of this assignment is {0 endble you wﬁh an understanding of the essential elements of fashion

elements of fashion promoti on and its rola within the fashion industry and to develop skills in developing a
promotional campaign.

Learning outcemes
+ Understand the fashion promotion industry and ils coinponent parts
e Beable to research and analyze promotional strategies and carnpaign planning
«  Beable to pian and execute a seli-initiated promotional campaign
» Be able to evaluate cwa prometion strategies.

Unit- 1 o

Fashion marketing, structure of f’lSﬂ[C]‘: mar. .<e| marketmg fash1011 to reta 11cis

Unit-2

Retailing principies, marxetmo mix, new a ppro_uhr,s in marketing, Ietaﬂmg and m?rhctmg strategies.
Unit - 3

Veanmg of brand, trandmc procr*s‘; - dcr'lJJng on the brand.

iinii -

com,numcating, lavnching and evaleating, fashicn brands.

Unit-§
Research on important tahion bravda rationally and internationatly.

Reference
o Marianne C. Bickle, (20!1), Fashion Marketing, Theory, Frincipies & Practice, Fairchild
Publications.

o Weeks A, Miller M., Perenchio M., Metcalfe D., Effective Marketing Management, Using
Merchandising and Financial § trategics for Retall Success, Faircliild Publicaiions.

+ Lynda Gamans Poloian, (2011}, Retailing Principles, A Global Outlook, Fairchild Publications.

+ Tim Jackson, David Shaw (2009), N’usteunﬂ Fashion Marketing, Palgrave Macniillan.

» M. Khaled, A. Hameide, (2011), Fashion Branding Unravelled, Fairchild Publications.

o C. Allen, Semenik, R.J.Thomas “O” Guinn, {2011), Advertising and integiated brand promotion,

South West College Publicaticns.

: S ,
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¥D-302: Fashion Foreeasting (Tacery}
v ) o Max, M: 100
Min.,P. M: 36
Alm :
The ceurse would aim at providing information cn fashion forecasting process which would include
consumer research atong with the forecasting of colours, textiles, silhouettes ete.

Learning OQutcome
* Student will be able to understand the Exploration of different products and prvdlctlcn of the future

of thase products in the line< of forecasting.
e Student will be abiz tn understand the Forecasting exercise & Colour stories,
» ,otude’st will be, a‘ﬂc to I[‘]db;mﬂ]ld the Demgn ideclogies & Design clements rescarch

Unit-1 : ' '
Process of fasien foreeas fmg, sourczs of fashion forecasting information.

Unit -2

Congumer research, anzlysis.and itansition.

Un,it-fﬁ. . . VPR . - -
Direction of fashicn change, demographics and fashion forecasting.
Unit -4 o : :
Cuitural indicators.

Unit -

Colour forecast, textile forecast, silhouette forecast.

Reference
¢ EBvelyn L. Brannon, (2019) Fashion Forecasting Research, Analysis, and Presentation, Fairchild
Publications.
« Dvelyn L. Brannon, {2005} Fashion Forecasitng, Fairchild Fublicetions.
« V. Henrick, (2007) Anaf.omy of Trend McGraw —Hiil Publications.
e S, 5imen, (2007) Basics Fashion Design: Rescareh And Design, AVA Publishing
« Judita C. Everett, (2004) Cuids to I odubing a Fashion Show, Fairchiid Publications.
s M. Kathryn, (2604 Fashion Forecasting, Wiley-Blackwell Publications.

* Raymend Martin, (2010) Trend Forecaster's Flandbook, Laurence King Publishers.

Cove Paper-3
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F-303: Pa t'fte'rn_' Construetion in Faslion {Ipdian wear & Draping) (Practical}
U e o T ' ' Internal Max. M: 20
T - T ‘External Max. M: 30
o - : Internal Min.P. M: 08

Exterpal Min. P, M: 12

Aim "~
Indian Wear L L - :
Tn this module student wold 'ear Lasics of Ind'an wear pattern making. The method fellowed for cutting
pattern is based on individua! becy rieasurerients called direct draiting method, i1 direct drafting method
an‘individual body measuraiiens is{aken and directly tiie design is drafted for a'final pattern. In this module
we shall be working with direct drafting methoa for the tradiiional Indian garment.

Draping. The Course is a study of three-dimensional fashion design conceptualization by draping in muslin
‘or fashion fabric directly on dress forrn. Skill development in cbserving grain of fabric, identifying drapable
fabrics and creating basic designs by draping would be covered, ‘ o

i

Learning Ouicome ‘
« Beable to apply creative and acourate [:dian wear pattern making & draping skills to original designs
Be able to apply the processes of Indian wear pattern making & draping techniqus
Be abls to use specialist processes fo meet regairements . ' '
s DRé able tosvaluate owa pattenn and draping skills appiied to original-desigrs.

Course Conient: Indian YWenr

Standardize concept of pattery making Direct Meihed; Things to kesp innind while taking measurement,
Paper pattern of Salwar, Cluridar, Plain kurta, Kalidar kurta, Paper pattern of Satce Blouse , Choli blouse,
Marker-Making & Layouts, Epec-Shests of ous designed garment,

Draping. Introducticn to araping, cizments of fabrics; draping basic bodies princess chape; skirts sleeves
cowls; collars.

Reference. : o
e Amaden Connie and Craywiord, (2005) The Art of Fashion Draping, Om Beok Sesvice
»  Sallie Di Marco, (2005) Draping Basics, Fairehild Publications,
o Armstrong H J (2003} Draping for Apparel design, Farrchild Publications, _
« I Rodgers. M. Doyel, (2608) Fundamentals ¢f Draping and Pattern Drai’ting,‘ Hanover Phist Inc.
+ DBina Abling, Kathicen Maggio, (2008), Integrating Draping, Drafting, and -Drawing.-
o [ G. Armstrong (2609) Tattera Making for Fasision Design, Prentice Hall, New York.
= D. McCunn, R. Lew, (1977) How to make sewing patierns, Blue feathers.
o  K.R. Zarapkar, (2005) Zarapkar, Sysicm of Cutting Navneet Publications, India.
¢  N.R. Hollen, C.f . Kundol, (199.9) Paitern Making by Flat Pattern Method, Prentice Hall Publication.
o \W. Aldrich, (2008), Metric Pattern Cutting for women’s wear, Wiley Blackwell Publication,

e W. Aldrich, (20080 Metric Pattern Cutting tor Men’s wear Willey Blackwell Publication.

Core Paper -4 | M \@/P



<-'u U'-%*J,cc;; grllogieel Tl v e (U petienl) L N ,
: ' ' ' T T - © internal Nas, M 40

o C o '_ o S " External Max, M: 60
' o o " Intes nalMlnP M: 16
External er P, M; 24

.zllnl . . . ‘
The course would require 1 he stidents to carr v out rescatch on the major women’s \mdmu) wear designers

and their brands along with the recognition of different wemen’s (Indian) wear ‘"egmcnts and their growth
rite.

Learning Outcome h

¢ Understand how to develop the degipgn process throigh experimental ideas and applications.
» Be able to presen: research aralysis to client groups.

» Beableto extend dnd apply skills in developing creative visual language.

+ Beable to synthesize and critically evaluate experimentation in personal creative practice.

Couarse Content : ‘
Creating survey RBoaros, Creavng Moo bosrds- its application in designing costumes, Theme boards- its
direct relatior to creating desimns of costizmes. Client hoards - the study of peculiar characteristics of a client
to design speciat costumics for him/ nee. Sweteh buards- Use of swatclies in sutface texture of the designed
costumes, Creating Lipes- Hnes with similar themes. simifar fabrics, and similar surface orharmentation.
Collage Work- collage on the dress, cotlage cn the background, use of collage in fashion Liustration, Theme

hased 11 ustraticns- themes could be picked vp from naturs, surroundings, objecis, events, celebrities, sports,
Jewellery, toys, ete.

Reference
o Encyclopedia of Fachicn Accessories by Fn,]fm Torlora; Fairchild Books
o~ Fashion Sketclibook by Bina Abling; Fairchild Books

» How Fashion Works by Gavin Waddeil Blackwell

Core Paper-3 rE gls*ﬂ of m}&‘éﬁ‘ an
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oo . . .
. FD- 305: Besign Project- Men's wear (P'ractical) ) ‘
Py L o 7 ‘ _ Internal Max, M: 40

5 ' o ' , External Max. M: 60
- L : ‘ _Internal Min.P, M: 16
o o ' " Fxternal Miu.P. M: 24
Al '
The course would reqive the students 'o carry sui ressarch on the major 1cen’s wear designers and their
brands along with the recngniticn of diffzrent men’s wear segnients and their growth rate.

Learning Onicome o ‘

e Undersiand how to develop the c‘eﬁlﬂn “"ooess s G cm»h expetime t:ta] ideas and applications.
¢ DBe able to present research analysis to client groups.

¢ Beable to extend ond applv skills in dwe,lopmg creative visual language.

» Beable to synthesize and critically evaluate experimentation in personal creative practice.

Course Content

Creating Survey Boards, Creating Mood boards- its application in designins garments, Theme boards- its
direct relation to creating designs of garments. Client boards - the study of peculiar characteristics of a client
to design special garments for him, Swatch baards- Use of swatches in surface texture of the designed
garments. Creating Lines- lines with similar themes, similar fabrics, and similar surface ornamentation.
Collage Work- collage on fiie garments, collage on the background, use of coliag in fashion illustration.
Tnmlﬂ based ilzustrations- themes could ve picked up from nature, surroundings, objects, events, celebrities,
sporls ete. :

Reference ,
» Encyclopedia of Fashion Accessories by hyilis Tortera; Fairchild Books

» Fashion Sketchbook by Bina Abling; Fairchiid Books

« How Fashicn Works by Gavin Waddell Biackwell

Core Paper-6 - Re g__lﬂti P ngslha
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- 206 Tlesign "-r'u?j.ec-’rJ Aui’ihl}tfvc* :?:,:,.511 i (3 Yracticn!)
‘ ' ' Internal Max, M: 40
L _ S C x,xternalMax.’vI 60
ST ) o T Internal Min.P, M: 16
' Externai Min, P, M: 24
cAlms
The course would requite the students fo cazry cut research for adaptive clothing.
Learning Opteoms ' I o ' '
e {:f__nderst nd how tg deve Iop the design pracess through experimental ideas and applications.
¢ Beable to present rescarch analysis to client groups.
» Be able to extend and epnly skitls in developing creative visual language.
« Jle able to synthesize and critically evaluate experimentation in personal creative practice,

Coarse Confent
Creating Survey Beards, Creating Mood boards- its application in designing costumes, Theme boards- its

direci relation to craating designs of costumes. Client toards - the study of peguhar characteristics of a client
to design special costumes for kim/ her. Swatch boards- Use of swatches in surface texture nf the designsd
costumes. Crealing Lines- lines with simar themes, similar fabrics, and similar surface crmamentation,
Collage Work- coliage on the dress, coilage on the background, use of collage in fashion iltustration. Theme
based illustrations- theaies cowid b2 picked up lrom vatere, surroundings, chjects, events, celebrities, sports,
Teweilery, toys, ete.

nefcrence
+  Encvelopsdia of Farhion Accessories vy Phyllis Tortora; Fairenild Books
o Fashicn Skeichbook by Dira Ablmg; Faiichild Beoks
»  ow Fashion Works by Gavin Waddel] Blackwell

Py 19
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F12-307: Eleciive (Choose any one)—{Practlical)

1.

Internal Max., M: 20
External Max. M:30
Imternal Min. P, M: (8
External! Min.P. M:12

Elective
a) Froduct Pholography

Aim
This it aims to develop learners’ skills and undersianding in Product Fhotography.

Learning OQutcome
« Beable to use space and equipment
*+ Be able 10 use sets, llgﬂtS and backgioands

Course Content
Varfous aspests of photography including lighting for indoor & ouzdoor, handling of studio equpment and

set planning & composition, _ . o

Reference I _ o
o How 1o Set Up Tholgraphy Lighting for a Homé Studio Kindle Tdition by Amber
Richards (Auther)
e Photo Studio Photography Kit 3 Light Bulb Umbrella Muslin 3 Backdrop Stand Set

Elective
b) Fashion Accessory

Aim
The aim of this unit to mpurt ittensive training for complete understanding of fashion accessories,

techniques and process, preduct development and gquality, market inteliigence, maragement and
operational methods.

Learniitg Quteeme
»  Student will be abie to understand about fashion accessories. ,
o Student will be able to understand the techniques & process of fashion accessories.
o Student will be eble to understand the product development, quality & markeiing aspects. -

Course Content _
Lacquer Craft Accessories, Textile Crafl Accessories, Fashion Jewsllery, Wood Craft Accessories, Metal
Craft Accessories, Leather Craft & Packaging. B

Reference
.» Encyclopaedia of Fashion Accessories author
-+ . Fashion Accessories- The Complete 20th Century Sourccbook Hardcover -~ September, 2000

by John Peacock (Author)
i by lomead)
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N Elective |
‘ c} ‘vIsuul Merchandising .

Ain: .
Tliis course would require tae students o dey elop merchandising plan for ihe women’s apparel. The basics
of visnal ITIETChdhdlblnI, ulsn.ay windotve, p]aunn.g 2te., ,vau]d ba covered | in this. course. :

Learning. Cutcome .
~ Present and coordinale merchandise 80 tnat related rroods are shuwn in a vnique, decirable, and

. saleable manner.
e Apply basic deagn pl‘nClple and olour Lheones to the ccmstmcttou of promotmhm displays and

advertising. _ , .
e Understand the Unsiz functions of retail store operations including store location and layout,
shopning centre amlyms retail inarket segmentation and strategies, and the merchandising mix.
. Prepare and exccute displays for exhibitions cll]d promotional events using thc v1sua1 dynam:cs of
light e 2 design elsment.

Course Content
Merchandising concepts and ticories tcols and techniques for merchandise display, windows: creative

thinking for merchandise djsplay, store la;fDu‘t, digplay, fashion retailing

Reference
1. Laine Stone, Jean; Samples, (1985) Fashion merchandising- An Introduction; McGraw Hill Bock
Co. [985. S T ' N
Taarnow, Guerreiro & Judeiio, {1995) Instde the fashion Business
_Swapna Pradhan, (2007) Retam“g Maragement, Tata McGraw Hill Publishing Co. Ltd.
AJ. Lamba, (‘_200_3) The Art of Retailing The Tata McGraw Hill Publishing Comnpany Ltd.
Martin M. Pegler (2011) Visuzl merchandising and Display, Fairchild Publications.
Judith Bell, Kate Ternus, (2011) Silent Selling: Best Practiccs and Effective Strategies in Visual
M .,‘chanciising, Fairchild Publications.
7. Karen M. Videtic, Cynthia W, Steele, (2069) Per ry’s Departmcnt Store: A Buymg simulation for
juniors, Men’s Wear, Children’s Wear, & Home Fashion/Giltware, Fairchild l"ubucauom

N h st b

Blective
d) E-Comumerce for ‘roduet Life Style

Aim
The aim of this unit is to develor understanding of the dynamics of online business and online buying
hehaviour to create a consumer-oriented online Lusmess strategy along with holistic knowledge on product
development for E-Commerce platform.
Learning Cutcome
» Student will be able to understand global online business sensibilities.
» The student will be able to understand Global Online Business Industry.
» The student will be able to understand with the knowledge and skills required to manage the online
venture for a long period of suctainable profits, but will aiso challenge them to achieve career goals
by fueliing their passion.

Unit Contents
Online Industry Appreciation and Business World, Fundementals of Management, Creative Managerial

Leadership, Market Dynamics, Fashion & Lifestyle Products, Fundamentals of E-commierce.

-
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Digitai Mametvm I\/Iﬂc“and'smg, Sourcing 'm«l Vc,fmm inanagement, I'roject Maragernent, Long Industry
Attachment, Snocimisation la Custonie Relatinons Management, Specialisation
. Ih" Advanced -Data  Analytics, Speciaiisation :!_.a Visual Cemmunication, Specialisation 2Zb
User Experience Desian & Bu;;hie‘s_s [an. '

Rmi” ¢nee
LR ST 61}“-'?;‘ Resouce Thr
s Enterprise Resovrce Tian
o H-C Connerce Get it i mgﬂ

o-Suetem Anthor Danict B, O'luary,
o A thor Ravi Shankar & S. Jaiswal.
Author len Dacicel.

A
I
4

.
nii:
i

(Year4)
Distribution cf Marks
B. Des.- Fasiion Design Part-1V

Subject Theory ' Max Marks Min. Pass Marks Duration | Teaching
- ' _ | of Exam | Hours

FD-401: Entreprencurship - - 100 36 3 Hrs. 160
FD-402: Brand - 160 ‘ 36 3 Hrs. 100
Development
Subject —Practical | Internal i External | Internal Exfernal

. Max.rd. | Max M., | MinEM. | Min. M.
FD-4G3: Advance Design | 40 - T €0 - 16 24 6 Hrs. 100
Studies (Final Coliection) o
FD-404: Design Partlclio | 20 20 ' 08 12 4 [rs. 50
FD-405: Sustainable 44 60 16 24 6 Hirs. 100
Design (Eco Design, So-
cial Cause, Green
Marketing) Mentered by
Industry B

I'D-406: Professional 20 33 06 12 4 Hrs. 30
Practice (Intcrnship & :
Industry Mentored)

FD-407; Dissertaticn 4 60 16 pa o Hrs. 100
{(Documentation & Visual | .

Presentation, practical
aspect) .
(Industry Exposure) -

Core Paper -1 /”
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© ED-A401: Entrepreneurship (Tl;éory)

Max. M: 100
Min.P. M: 36

Alrg
This course would introduce the sludum to thie conccpt of setting up a small scale industry. The students

would be motivated through different activities to identify the entrepreneurial competencies and prepare a
business proposal for starting a fashion enterprise cf their choice.

Learning Outcome \
« Student will be able to understand about entrepreneurship and evolution of entrepreneurship.

« Student will be able to understand creating and starting the venture.
o Student will be able to understand managing, growing and ending the new venture.
« Student will be ablc to understand entrepreneurship Development and Governnitent.

Unit-1

Introduction to Entreprencurskip -Entreprencur- meaning, importance, Qualities, nature, types, traits,
culture, similarities and economic differences between' Entrepreneur and entreprencur. Entrepréneurship
development, its importance, Role of Entrepreneurship, entrepreneurial environment.

Tnit -2

Evolution of Entrepresneurs - Entrepreneurtal promotion, Training and developing motivation factors,
mobility of Entrepreneurs, Entrepreneurial change, occupational mobility factors in mobility, Role of
consultancy organizations in promoting Entrepreneurs, Forms of business for entrepreneurs.

Unit -3
Creating and starting the venture - Steps for starting a small industry- selection of types of organizations.

Unit -4
Managing, growing and cnding the new venture - Preparing for the new venture launch-early
management decisions Managing early growth of the new venture-new, venture expansion strategies and

issues, Going public ending the venture.

Unit -5

Entreprenenrship Development and Government - Role of Central Government and State Government in
promoting Entrepreneurship, Introduction to various incentives, subsidies and grants, Export Oriented Units,
Fiscal and Tax concessions available, Women Entrepreneurs- Reasons for Low numbers or no women

Entreprencurs, their Role. Problems and Prospects.

Reference
1. Vasanth Desai “Dynammg of Entreprenzurial Develc)pmcnt and Management Himalaya Publishing
House.”

N.P. Srinivasan & G.P. Gupta, Entrepreneurial Development, Sultan Chand & Sans.

P. Saravenavelu Entrepreneurship Development, Eskapee Publications.

Satish Taneja, Entreprencur Development, New Venture Creations.

Robert D. Hisrich, Michael P Peters, Entrepreneurship Development, Tata McGraw Hill Edition.
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" . FD-402: Brand Development (Theory}

Max. M: 100
Min.P, M: 36

Aim
A brand, is a philosophy of a desigmer transformed into value added products. Gencrally, consumers

recognize brands by namies whicl: could be loges or unique colors. A brand successfully makes recognition
through coming up with distinct dzsign features such as style, color or use of certain features unique to the
brand. Here a student thinks about a very important variable of design called design philosophy which is
unique and is thinking how to transform ones design philosophy into fashion and lifestyle products.
Therefore, this part of the project holds maximum impertance in this assignment.

Learning Qutcome

Towards the completion of this unit a student would think about the brand philosophy and development with
above parameters

The student will be able to develop own brand,

Unit -1

Description of brand philosophy

Unit -2

Developmerit of logo using colours and shapes.
Unit -3

Brand competitor studies and mariket research
Unit -4

Consumer profiling and markct segmenlation.

Reference
» Rethinking Place Branding, Comprehensive brand development for cities and regions, Author
Mihalis Kavaratzis — Gary Warmnaby & Gregory J. Ashworth.
¢ Make a name for yourself Author Robin Fisher Roffer.
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N FD-403: Advance Design Studies (Final Coliection) (Practical)

Adm

Internal Max. M: 40
External Max. M:60
Internal Min.P. M: 16
External Min.P. M:24

The aiir of this unit is to further extend Jearner’s knowledge creating the final collection putting ali the

knowlec

cge and efforts students have gained so far and launch themsetves as designers creating their own

\_D\.e

brand identity, and brand image.

Learning Qutcome

Understanding your strengtits and weakness and create your brand, brand identity, image and logo.
Identify the major types of idea sources in clothing design and provide information about each
source. Recognize that these sources of inspiration help designers to create design elements and
prinziples of individual designs. In order to foster originality, sources of inspiration play a powerful
role throughout the creative stags of ocswn process, and also in the early stages of {ashion research
and strategic coilection planning. ,

Be able to present researcli analysis o client groups

Bz able to extend and apply skills in developing creative visual language.

Bz able to synthesize and critically evaluate experimentation in personal creative practice.

Course Content

Research about the various brands globally for your inspiration. Do a complete study of different
brands and of your own strengths and weakness, create your brand name, brand story, image, identity
and logo. _

Concepts inspired with a complete understanding of design process and finally Select one concept
Only extensive research enables designers to stay fresh and l\eep up to date with developments.
Judgement and develop your own style with experimentation in personal creative practice through
explorations in design and surtaces.

The design process along with difference between different categories like avant-garde and prét
wear.

Sketches, fabrics, frims and other detailing,

Technical part of the sketches and final test fits,

Produce the final collection completely zccessorized.

Publicize work in the best visual way through styling and photo shoot.

Reference

Look at work of designers from around the globe ex — Jum Nakao, [ssey Mivake and other

Look at the different costumes and art/ culture of countries and get inspired by them

Look around nature and other sources like discovery, national geography, BBC etc to get inspired,
which is the original source of inspiration for everything.

ht:p://woridofwearableart.com/

www.style.com

WWW,WESN.Com

www.promostyl.com

www.trendz.com

www. wwd.com
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‘#D-404: Design Portfolio ,
Internal Max. M: 20

- - External Max.
M:30 .

o ' ~ Internal Min.P. M: 08
External Min.P. M:12

Alim

Design portfolio is the expression of sfudent to translate themes into design collections. Here one gets
inspired by different themes which could be art movements, sport, historic eras, music, dance,culture,
nature, traditions etc. and picks out tangivle and intangible clements which are to be used as design elements
in the collection. The ability of a designer to exhibit and use design elements is highlighted which is further
on translated into garments. A portfolio is an exhibit of the overall knowledge of the student work which
he/she has gained through the course of four years. The purpose lies in promoting the skills of students in a

single fermat.

Learning Qutcome

» Designing women’s wear stitable to Indian consumer, Choosing the line of garments, Client
profiling, transforming a tnerites such as Kalbelia, Sanaganeri prints, Banaras sarees, madras
checks, deserts of laisalmer, baroque, French Rivera, weaving techniques from far east efc into
womcn wear for occasions, Colour forecast for market in the coming season.

«  Desigaing MENS wear ciitable to Indian consumer, Cheosing the line of garmerts, Client
profiiing, Colour forecast for market in the coming season.

» Designing kids wvear stitable to Tndian consunter, Choosing the line of garmeuts, Cliert profiling,
Colour forecast for market in ibe coming.seasen.

Courss Content

¢ Choose a theme of your choice according to tite ling of garments.

« Make a story board (A3 Landscape for all boards) which is in sync with your theme (no more
than 1/2 picture in the boacd).

¢ Design mood board (6-7 Pics max.) and colour board (with pantone numbers) (on
Photoshop/Corel Draw/Illustrator).

» Client profile with ons photo of the client describing the features of the client and explaining why
vou choose a particular client.

o [Illustration Board: 4 illustrations per page (rendered digitally on Photoshop/Corel Draw).

e Specification shect: Flat drawing of each garment on Corel draw.

o Cost sheet: A brief cosiing of hew much material and money is required to make the particular
garment,

Refercnce

o http://www.vogue.com/voguepedia/

o http://www.style.com

e http://www littlefashiongallery.com/en/ \-’ED/
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Core Unjer =5

Fl‘l-;fi{}:?: Sustainable Design (Eco Design, Social Cause, Green Marlketing) Mentored by Industry
' Internal Max. M: 49
External Max. M:60
Iniernal Min.P.M: 16
External Min.P. M:24
Aim .
Sustainability is regarded as the future of fashion design sector. A student should have practice to implement
sustainable strategies to their designing  collection for fashion design. Now sustainability is a very complex
concept when it comes to input it iuto fashion industries on the whole. When it comes to fashion design a
fashion design studient shiall concentraie on designing the PRODUCT.

Learning OQutcome Co » _
e Student will be abi: to understand how to inplement sustainable strategies to their designing
a collection for fashion design.
e Student will be able fo understand the product developraent to the final process of marketing
it to the consumer.

Course Content
This unit is describing the extent of the project. It contains product development to the final process of
marketing it to the consumer. Hereby the project shall be divided into certain stages in order to structure the
ideology.

¢ State-1- PRODUCT DEVELOPMENT

e State-2- MARKETING THE PRODUCT

¢ State-3- WHERE TO RETAIL

Reference
s Sustainable Fashion & Textiles author Kate Fletcher
s The sustainable desizn book avthor Rebecra Froctor
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“FD-406: Professienal Practice (Internship & Industry Mentored) (Practical)

oo,

Internal Max. M: 20
:‘ External Max.P. M:30
Internal Min.P. M: 08
External Min. Y, M:12

Alm
The aim of this unit is to extend leam=ars’ knowiedge of professional practices within their specialist area
and to relate these to personal poals and career epportunitics.

Learning oatcomes
» Be able to place themselves and their work in the context of their selected discipline
o Understand their specialict area and the career eppertunities available
e Understand how to premote themnselves and their work professionally.

Couise Content

Goat setting, Carzer dirccticn, Responsibilities, Research, Presentation skills, Personal development &
Promotional opportunities,

Reference
* Inharcing Professional Fractice Author Chatlotte Danielson.
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7 1D-407:Dissertation (Documentation & Visual Presentation, practical aspect)
y ' _ : , Internal Max. M: 40
K.A ‘ . . External Max. M: 60
S Internal Min.P, M: 16

External Min.P, M: 24

Each student will have to submit a dissertation comprising minimum 1000 words with Visual material and
resource bibliography, conclusion, Public collection etc. under the guidance of the supervisor choosing the
dissertation topic preparation and presentation of a written document & visual presentation, practical aspect
with 10-to- 5 photograph's.

The topic of thé dissertation will be closely related to regards as a major subject. It’s meant to reflect an
understanding of the critical, historical and philosophical issues from the past of present in conclusion and
their intellectual sources or a theme analysis, the written assignment has to be submitted one week before the
final examination of the practical werks, which will .be submitted in 3 copies duly signed by the Guide and
the Head of Department in the prescribed format.

The evaluation of the dissertation shall be based on the quality of the written assignment and the overall
performance of the student. The evaluation of the dissertation papers will be conducted by a Board of
internal /subject teacher and external examiners.

Industry Exposure.

The student would be given an opportunity to visit & undeistand working environment of different
departments of Industry.

Co Universit LuR
N



